Carbon footprint and the
journey to net zero
emissions:
why it's important
and why now

Federico Agressi
Supply Chain Director
HEINEKEN Romania
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CO2 Concentration (ppm)

Evolution of CO2 concentration in atmosphere
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Reduce

The demand for energy with mora
effident equipment and processes
acress our value chain,

7
-~ - ¥ :
- -\ < ~m™

Replace

Fossil fuels with
cleaner, lower carbon
and renawable enerqy.
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Our strategy is all about the four Rs:

Remove

Any residual carbon foolprint
with verlfied projects that
offset CO2 emisslons.

Report

Cn our progress regularly and
measure it ngainst industry
standard Benchmarks.




Our Carbon Footprint from barley to bar

Starting with our own operatlons we are almmg for zero n,g&%g .

Emissions 23% of emissions
inthe
value chain: @ rcrcutiuee

&
Emissions
by scope:

Own production of geclicly & thermual enegy [heal |
Procuring electricity & thormal energy from 3rd partios
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Activities not directly owned or controlled hy the roporting
REOEE. 3 ( 90% organisction, but indirectly Impacted In value chain
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on emlssmns in the whole Value Chain
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